Cyber Week



Cyber Week

Team:

Kevin, Marissa, Therese

Deliverables:
1. Website overhaul
2. Display
3. Paid social
4. Organic social
5. Reaction templates for social
6.  Stat templates for social
7. Organic social (Shopping Index)
8.  Organic Social (Prime Day)
9.  Email (secondary offer)
10.  Holiday Table TikTok video
11.  CW Predictions TikTok video
12.  CW Results TikTok video (in
progress)
13. CW responsive Ad
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Track all the biggest marketing
insights, moment by moment, on
the Shopping Insights HQ.

Al-powered

personalization
drove a 20%
increase in email
conversion this_
Black Friday.
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Boost your bottom line with our global insights.

Live Reporting

Salesforce Commerce Cloud

60,109 followers
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Holidays don’t have to be hard on
your team. See how to generate
product descriptions and automate
manual tasks with Commerce AL
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Busy sedasons,
without the
busywork.
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Video Ad links:

Prime Day
Holiday Table

CW Predictions
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Solo Brands keeps revenue lit with Al
& & & . See how the world’s top
brands stay ahead of the holiday rush
with Salesforce.

Salesforce gives us
the tools to personalize
every interaction, and helps

us deliver exactly what
shoppers are looking for.
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https://docs.google.com/presentation/d/1jrQ4Qt-gB1qnJG-JeRTbOp_CJ2IorPSm6-K00Eu5uNI/edit#slide=id.g280c8474558_4_4
https://drive.google.com/drive/u/0/folders/1C5kszYJj5o5kiNDWBUpvTTftQH1SXAHS
https://drive.google.com/drive/folders/1N3N7bWywwm3NISmgUcf6cb1PrFyW9brE?usp=drive_link
https://www.figma.com/file/ihMOd3WEUpmABDI3XUilck/Cyber-Week-2023?type=design&node-id=282-20891&mode=design&t=6e9pfFUJhHar5P7H-0
https://docs.google.com/presentation/d/1cDPFvc4Ntq0p8zJubyFXy1wfuEgTsAIkgZsRoEWmfc0/edit#slide=id.g2506a2db076_0_12
https://docs.google.com/presentation/d/1cDPFvc4Ntq0p8zJubyFXy1wfuEgTsAIkgZsRoEWmfc0/edit#slide=id.g2506a2db076_0_12
https://docs.google.com/presentation/d/1cDPFvc4Ntq0p8zJubyFXy1wfuEgTsAIkgZsRoEWmfc0/edit#slide=id.g2506a2db076_0_12
https://twitter.com/salesforce/status/1679924556537167872
https://twitter.com/CommerceCloud/status/1722018692135870708
https://www.linkedin.com/feed/update/urn:li:ugcPost:7133178730889277440/
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< SHOPPING INSIGHTS HQ

Make Cyber Week
sparkle with real
shopping data.

Get the latest, up-to-date Cyber Week spending
data - from 1.5B+ global shoppers - that can
power your planning and turn you into a real
retail hero.

Explore Cyber Week insights:

Shopper Engagement + Order Conversion + Post Sale

Get real Cyber Week

shopping data
in real time.

Learn more

salesforce

“Tis the season for savings. #CyberWeek results are in and show that shoppers
weren't just decking the halls; they were bagging deals. ¢ Swipe to see the
biggest stats of retail's big game: https://sforce.co/3D7yLg3 #HolidayFlashStats
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It was a

record-breaking
Cyber Week ...

Check out the top Salesforce
shopping insights. _

Salesforce Marketing Cloud + Follow -++
(2} 09 followers

The results are in! Marketers had an amazing Cyber Week. ik
Scroll through the stats on marketers' biggest plays this year to see how they
made every moment count.

And if you're hungry for more, get the full scoop on all things Cyber Week here:
https://sforce.co/3sPPIzA

Cyber Week Results - 6 p

What were
marketers up to
this Cyber Week?

Week [ comine:

Once again, -
Prime Day
delivers.

salesforce

Unrivaled trust. &=
Unmatched scale.

Salesforce powers Black Friday.

data nto the retailers use were sent via
< Holiday  Salesforce Custom

were delivered by. were powered by

Marketing Cloud Commerce Cloud Commerce Cloud

during Black Friday  and Marketing Cloud  with 99.999% digi
‘on Black Friday. uptime during.

Black Friday

+ Follow -+
59,347 followers
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Cyber Monday results are in and things are looking up. &

Online sales on Cyber Monday grew 5% globally. ~/

Get more #Holiday \Stats at our Insights HQ:

https://sforce.co/3tVTOMy

+5%

global sales
growth YoY

*48.4B

global shopper
spend

Salesforce .08
4,772,265 followers
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Good deals come to those who wait. Shoppers are loving the deep discounts,
which are trending at around 30% today. See what else shoppers are loving.
Visit the Shopping Insights HQ: https://sforce.co/46DTcPf
#HolidayFlashStats
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Top Discounted

Categories:

» Health & Beauty
* General Footwear
» Active Apparel

Salesforce for Service + Follow ««+
' 36,618 followers
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Il Shoppers were all about digital service channels over the weekend. Chatbot
sessions shot up by 79% compared to the same time last year. That's 2x the
growth compared to a typical day.

Don't miss out on Cyber Week data: https://sforce.co/3QPjyXm

#HolidayFlashStats #cyberweek #chatbots

Chatbots were the
channel of choice
over the weekend.
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@salesforce
Giant balloons of America's favorite characters aren't the only things that
can take off this week.

Your holiday sales can soar too o/ with insights from our Shopping
Insights HQ, powered by Tableau: sforce.co/49NYk51 #MacysParade

EINSTEIN
PREDICTS:

Mobile site traffic grew
25% on Black Friday.

Mobile site traffic grew
25% on Black Friday.
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We're in peak shopping season! Visit the Shopping Insights HQ to see
the latest updates on how consumers are buying around the globe
and get the insights you need to stay ahead of the crowd.
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https://drive.google.com/file/d/1tbieOjdSwxCqZHWXRwFnnjWUbTpP0I8T/view?usp=drive_link
https://drive.google.com/file/d/1ThbwaajsT78ie84hP652xl05Q9SVyHUr/view?usp=drive_link

Cyber Week Promos (Template System Designs)

Team: Marissa, Kevin
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$1.12B in lorem
ipsum dolor sit
amet lorem dolor.
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sodales piscing mob elit.

Jenna Flateman
Trailblazer, Solo Stove
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" Peak shopping:
Are you ready
for it?

Al: Your holiday
o ALrousred helper for raising
revenue.
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Sleigh your‘*
commerce goals
with Salesforce.
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Orgqnic ) Congrats @Stephen Hammond @Michael Affronti and the entire commerce, marketing, and ¢
s . .
~ s\ ‘,,,4 v . |_|nk C|ICkS engineering teams! _ & (edited)
> “' _ b ImpreSSK)nS 8720/ Y Y Michael Affronti
" ¢ T P +3'| 6% YOY + o YO 7}l Salesforce Dominates Black Friday With Unmatched Trust, Scale, and Al [}}
F S Compared to goal

\ Congrats to the Commerce Cloud, Marketing Cloud, Service Cloud and Einstein
teams for powering an incredible Black Friday and Cyber Weekend!

Compared to goal

e Online sales on Black Friday totaled an impressive $16.4B in the US and $70.9B

CompCI I'ed fO the 2022 CYber Week pOSfS, §Io‘bally — 8% YoY gro:/vfh i-rlglobalfnlitwe sales and 9% gro.w.th in the-U.S.
-ating messages, 8.8 billion Al-driven product
H H . ~e on Black Friday.
- we saw Significant growth in both
s N H nsi This year, Salesforce helped retailers around the world drive profitable growth and scale, with P— -
N~ - engagement VOIu me qnd IndIVIduq.I rqtes for 100°/yo uptime, to reach shoppers across all buying channels. With consumers continuing to shop
- . s lI'op posts. In 2022’ our best- performlng post online, cljjeliverirTilfa:)t, easy, and personalized digital experiences is more important than ever and
Y was made possible by:
» AN Y L] -
N hqd q 4_2°/° engqgement rqte, Wh I Ie I n Commerce Cloud: Commerce Cloud powered nearly 50 million orders on digital storefronts

across Cyber Week with 100% uptime (zero downtime), resulting in a 16% compound annual

. - H order growth rate (CAGR) over the last five years.

¢ ) ¥* 2023 . th e Iea d I n g post boa Sts Marketing Cloud: Over 53 billion marketing messages were sent via Marketing Cloud this Cyber
Week, accounting for a 7% increase YoY.

I t 25%
aimos °.
powered chatbot sessions.
Al: Salesforce powered more than 49 billion Al-powered product recommendations across Cyber

Service Cloud: During the busiest shopping week of the year, Service Cloud helped customers
(" 9 , * Ny N
- - = /\ ~ ’ Week. https:/www.salesforce.com/news/press-releases/2023/11/28/cyber-week-digital-sales/

field and resolve over 3.7 billion case interactions, and observed a 10% YoY increase in Al-
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Congrats @Michael Affronti and Team Cyberweek!
Michael Affronti
% Salesforce powered an amazing 2023 Cyber Week (11/22 - 11/28), once again
proving we are the most scalable, reliable, and powerful platform for customers around
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the globe!

ez Al: Salesforce powered more than 49 billion Al-powered product
recommendations across Cyber Week.

e @ Marketing Cloud: Over 53 billion marketing messages were sent via Marketing
H 0,



https://docs.google.com/presentation/d/1cDPFvc4Ntq0p8zJubyFXy1wfuEgTsAIkgZsRoEWmfc0/edit#slide=id.g2506a2db076_0_12
https://docs.google.com/presentation/d/1NuNUW96cqrZhUcl-UlDAdmJSJ4RoE4yr_VX303zwBto/edit#slide=id.g2a6f78ae4b3_1_20
https://docs.google.com/presentation/d/1NuNUW96cqrZhUcl-UlDAdmJSJ4RoE4yr_VX303zwBto/edit#slide=id.g2a6f78ae4b3_1_20

All Wrapped Up Promos
Team: Kevin, Marissa

Deliverables:

Explore a whole i
9 display ads season of We’re serving
2 social ads (1 for Blog) shopping data. glg)ohd:gq):thq
1 email PPINg ]

salesforce

Dive info a
season of
shopping data.

Blog Ad

We’re serving up holiday shopping data.

The peak holiday shopping season has come to a close. Explore
in-depth data on what 1.5+ billion shoppers spent last year.

CRE Slide G Drive Link1  Figma Link



https://docs.google.com/presentation/d/1jrQ4Qt-gB1qnJG-JeRTbOp_CJ2IorPSm6-K00Eu5uNI/edit#slide=id.g29f60d3d118_1_5
https://drive.google.com/drive/folders/1Rx5rS0hOiQ-OZoerQm6446UOZIf_aXKx
https://www.figma.com/file/wIfbxMBkjo2PuM2SO7lDeZ/All-Wrapped-Up-2023-24--RCG-Web-%2B-Promos?type=design&node-id=1%3A428&mode=design&t=JAJq5TieoYi5a2CR-1

Predictions V2

Team: Kevin and Therese

Salesforce Industries ooe
Sponsored
With summer coming to a close, we just updated our
data-powered shopping predictions. Explore Shopping
Insights HQ to learn more.

Deliverables:

1. Organic meme social
2. Paid social : -
It’s Shopping Insights
update season.
salesforce
SALESFORCE.COM
Learn More
Watch the demo.
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| Everything you need
fo know qpout retail
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Back to school is in the bag and tailgate season is coming up. See our
latest predictions about retail sales, average discounts, and what affect
return windows will have at Shopping HQ.

Sales growth Return window

Discounts

Powered by data
from 1.5B shoppers
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https://docs.google.com/presentation/d/1jrQ4Qt-gB1qnJG-JeRTbOp_CJ2IorPSm6-K00Eu5uNI/edit#slide=id.g257ca5a83d9_0_6

