
Cyber Week



Cyber Week

Deliverables:

1. Website overhaul
2. Display
3. Paid social
4. Organic social
5. Reaction templates for social
6. Stat templates for social
7. Organic social (Shopping Index)
8. Organic Social (Prime Day)
9. Email (secondary offer)
10. Holiday Table TikTok video
11. CW Predictions TikTok video
12. CW Results TikTok video (in 

progress)
13. CW responsive Ad

Team: Kevin, Marissa, Therese

CRF Slide        G Drive Link 1 G Drive Link 2 Figma Link

Live Reporting Exec/Trailblazer 
Commentary

Product/Solution 
Forward

Holidays don’t have to be hard on 
your team. See how to generate 
product descriptions and automate 
manual tasks with Commerce AI.

AI-powered 
personalization 
drove a 20% 
increase in email 
conversion this 
Black Friday.

Track all the biggest marketing 
insights, moment by moment, on 
the Shopping Insights HQ.

Solo Brands keeps revenue lit with AI 
🔥🔥🔥. See how the world’s top 
brands stay ahead of the holiday rush 
with Salesforce.

Salesforce gives us 
the tools to personalize 
every interaction, and helps 
us deliver exactly what 
shoppers are looking for.

Holiday 
Exec Deck

Video Ad links:
Prime Day
Holiday Table
CW Predictions

https://docs.google.com/presentation/d/1jrQ4Qt-gB1qnJG-JeRTbOp_CJ2IorPSm6-K00Eu5uNI/edit#slide=id.g280c8474558_4_4
https://drive.google.com/drive/u/0/folders/1C5kszYJj5o5kiNDWBUpvTTftQH1SXAHS
https://drive.google.com/drive/folders/1N3N7bWywwm3NISmgUcf6cb1PrFyW9brE?usp=drive_link
https://www.figma.com/file/ihMOd3WEUpmABDI3XUilck/Cyber-Week-2023?type=design&node-id=282-20891&mode=design&t=6e9pfFUJhHar5P7H-0
https://docs.google.com/presentation/d/1cDPFvc4Ntq0p8zJubyFXy1wfuEgTsAIkgZsRoEWmfc0/edit#slide=id.g2506a2db076_0_12
https://docs.google.com/presentation/d/1cDPFvc4Ntq0p8zJubyFXy1wfuEgTsAIkgZsRoEWmfc0/edit#slide=id.g2506a2db076_0_12
https://docs.google.com/presentation/d/1cDPFvc4Ntq0p8zJubyFXy1wfuEgTsAIkgZsRoEWmfc0/edit#slide=id.g2506a2db076_0_12
https://twitter.com/salesforce/status/1679924556537167872
https://twitter.com/CommerceCloud/status/1722018692135870708
https://www.linkedin.com/feed/update/urn:li:ugcPost:7133178730889277440/


https://drive.google.com/file/d/1tbieOjdSwxCqZHWXRwFnnjWUbTpP0I8T/view?usp=drive_link
https://drive.google.com/file/d/1ThbwaajsT78ie84hP652xl05Q9SVyHUr/view?usp=drive_link


Team: Marissa, Kevin

Cyber Week Promos (Template System Designs)



13K
Link Clicks
+872% YoY
Compared to goal

1.2%
CTR

1.5K
GA

Traffic

Compared to the 2022 Cyber Week posts, 

we saw significant growth in both 
engagement volume and individual rates for 
top posts. In 2022, our best-performing post 

had a 4.2% engagement rate, while in 
2023, the leading post boasts 
almost 25%.

1M
Organic 

Impressions

142
Posts

+316% YoY
Compared to goal

23K
Engagements

+320% YoY
Compared to goal

CW 
Analytics 
Deck

https://docs.google.com/presentation/d/1cDPFvc4Ntq0p8zJubyFXy1wfuEgTsAIkgZsRoEWmfc0/edit#slide=id.g2506a2db076_0_12
https://docs.google.com/presentation/d/1NuNUW96cqrZhUcl-UlDAdmJSJ4RoE4yr_VX303zwBto/edit#slide=id.g2a6f78ae4b3_1_20
https://docs.google.com/presentation/d/1NuNUW96cqrZhUcl-UlDAdmJSJ4RoE4yr_VX303zwBto/edit#slide=id.g2a6f78ae4b3_1_20


Team: Kevin, Marissa

All Wrapped Up Promos

Deliverables:

9 display ads

2 social ads (1 for Blog)

1 email

Blog Ad

CRF Slide        G Drive Link 1 Figma Link

https://docs.google.com/presentation/d/1jrQ4Qt-gB1qnJG-JeRTbOp_CJ2IorPSm6-K00Eu5uNI/edit#slide=id.g29f60d3d118_1_5
https://drive.google.com/drive/folders/1Rx5rS0hOiQ-OZoerQm6446UOZIf_aXKx
https://www.figma.com/file/wIfbxMBkjo2PuM2SO7lDeZ/All-Wrapped-Up-2023-24--RCG-Web-%2B-Promos?type=design&node-id=1%3A428&mode=design&t=JAJq5TieoYi5a2CR-1


Predictions V2

Deliverables:

1. Organic meme social
2. Paid social

Team: Kevin and Therese

CRF Slide        G Drive Link Figma Link

https://docs.google.com/presentation/d/1jrQ4Qt-gB1qnJG-JeRTbOp_CJ2IorPSm6-K00Eu5uNI/edit#slide=id.g257ca5a83d9_0_6

